216                BEING AN INTELLIGENT CONSUMER
paper, wood, and any goods valuable in the reconstruction of
homes, clothing, and so forth.
A record of what is bought helps one plan for future pur-
chases.
A record of one's expenses kept for a week helps one to make
a future spending plan.
A record of purchases with their costs shows whether too much
is spent for some and not enough for other articles.
A record of income and expenses helps a person to divide his
allowance proportionately between what he must buy and what he
would like to have, including savings.
A spending plan is only a guide. It changes as emergencies arise
and conditions change.
The shopper needs facts about consumer goods.
Buying in large quantities is economical when the goods will
not spoil when stored and when the price is known to be reduced.
The price of the same article may differ in local stores because
of difference in overhead costs, in the kinds of management of
the stores, or in distributing methods.
Quality of goods is not always indicated by their price.
"Specials" in drug, department, or grocery stores are often used
as "bait" for customers.
Prizes in packaged goods are actually paid for by the one who
buys the package.
A person pays more for an article when he buys on the install-
ment plan than when cash is paid.
Locally produced goods may be as good as more widely known
and advertised products.
The production of a greater quantity of an article than is de-
manded tends to reduce its price.
"Fads" (popularity) in clothes may increase the price of a gar-
ment beyond its actual worth.
Trade marks and brands do not always mean that the product
is of uniform quality, but they help the consumer to seek the
qualities he wishes.
The government makes laws which protect us by regulating the
quality of mflk* butter, meat, and other perishable goods and by
requiring that flieir quality be marked an them.